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- The data contained on this dashboard relates to
. how visitors encounter Cape Breton Island and

_ their experiences. This information was collected
from visitors to Cape Breton Island during the
summer and fall of 2023. The data in this
dashboard comes from four different surveys
with a total of 958 participants. Full detailed
visitor reports can be found at
cbtourismworks.ca

How do visitors travel to Cape Breton?
80%

Mode of Travel

60%

e Total

: 100%
40%

Car (Land)
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vehicles)
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What types of travel groups come to Cape Breton?
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Are visitors new to Cape Breton? How long do visitors plan to stay on Cape Breton Island?
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What types of accommodations do visitors choose?
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Hotel/Motel Air B&B (Private Friends/Relatives National or Provincial ~ Private Campground Inn or Bed and Geo Dome Have not overnighted Golf Resort Other (please specify)
Rental) Park Campground Breakfast in Cape Breton
Did visitors encounter closed businesses? Were visitors impacted by staffing short...  Did visitors encounter island ambassadors?
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What attracts visitors to Cape Breton?
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What challenges do visitors face while on Cape Breton?
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Four-Seasons Expansion

~ | Will visitors come to Cape Breton in the winter?

@ | would not consider

I might or might not co...

. 13%

| would
definitely
consider

62%

25% | would not consider

Total
100%
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What would bring visitors to Cape Breton in the winter?
80%

60%

40%

20% I . -
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Skiing Snow Shoeing Winter Tour Package Christmas Markets Snowmobiling Cross Country Skiing Ice Fishing Other (please specify) Winter/Nordic Spa

Cruise Ship Passenger
Experiences
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How do cruise ship passengers explore the island?

@ Explored onown.

® Partof an organized...

How do cruise ship passengers rate their organized tour experiences?
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Excellent

Part of an
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pre-arranged tour.
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Explored on own.

Very good

Good

Total
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Fair

Do independent cruise ship passengers explore outside of Sydney?
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® VYes 41%

How do independent cruise ship passengers rate their exploration experie...
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Do cruise ship passengers purchase local crafts? Do cruise ship passengers purchase local food?

Total
100%

Total
100%

® No 49% ® No 11%

® VYes 51% ® VYes 89%

Visitor Experience Data

Data collected for this dashboard furthers our understanding of the experiences that visitors to Cape Breton - Unama'ki have while on the island. The data contained in this report can

be viewed as customer feedback. Understanding the customer experience will give operators and marketing organizations valuable perspectives on how to improve destinations and
the most effective uses of marketing resources.

The data for general visitors to Cape Breton - Unama'ki was collected by Cape Breton University graduate students at Baddeck, Cape Smokey, Highland Village, and the St. Peter's Visitor
Information Center using two different surveys during the summer and fall of 2023. The data collected for cruise ship passengers was collected at the Port of Sydney and also used two
different surveys during the summer and fall of 2023.

For a fuller exploration of the data found in this dashboard, please consult the completed reports below. If you have any questions regarding the information contained in this

dashboard or are interested in other related research projects, please contact the research lead at the Cape Breton Island Tourism Training Network, Darren Downing at
TourismResearch@cbu.ca.
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